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Introduction

Thank you for your interest in FDA's free smoking cessation education posters. FDA Center for
Tobacco Products developed these posters, available in both English and Spanish, as part of the
agency's ongoing efforts to reduce the enormous public health burden of tobacco use.
Cigarettes are responsible for the vast majority of tobacco-related disease and death in the
United States. These posters include messaging based on research that shows it often takes
smokers multiple quit attempts to achieve long-term cessation. FDA uses positive, motivational
messaging to underscore the health benefits of quitting and encourage smokers to keep trying
until they quit cigarettes for good.

This document provides:
* Information on how to access the posters and request to co-brand them
» Anoverview of the posters in English and Spanish that are tailored for diverse audiences,
including LGBTQ+ smokers
* Sample newsletter content you can use to promote the posters
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ACCESSING AND CO-BRANDING POSTERS

These posters are available on the Tobacco Education Resource Library for partners to use as

part of their cessation promotion efforts. You can order, print, or download posters and start
sharing them today.

Additionally, interested stakeholders can request to co-brand the posters by adding your
organization's logo. If you're interested in co-branding, please visit the Tobacco Education
Resource Library to learn more about submitting your request to FDA.

www.fda.gov/tobacco facebook.com/fda @FDATobacco



https://www.fda.gov/tobacco-products/public-health-education/health-effects-tobacco-use
https://digitalmedia.hhs.gov/tobacco/

Posters
General Audience (18+)

Posters include positive messaging designed for a general audience to help reframe the
concept of failure and inspire smokers to keep trying to quit. ALl posters are sized to
24in x 36in (width x height).

These four posters include the same copy with different talent represented.
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Cigarette Cessation, Cigarette Cessation, Cigarette Cessation, Cigarette Cessation,
You Didn't Fail at Quitting 1 You Didn't Fail at Quitting 2 You Didn't Fail at Quitting 3 You Didn't Fail at Quitting 4

These three posters include the same copy with different talent represented.
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Cigarette Cessation, Cigarette Cessation, Cigarette Cessation,
1 Got Closer to Finishing the Job 1 1 Got Closer to Finishing the Job 2 1 Got Closer to Finishing the Job 3

www.fda.gov/tobacco facebook.com/fda @FDATobacco




Posters

LGBTQ+ Audience (18+)

Posters include messaging designed to help reframe the concept of failure to inspire smokers to
keep trying to quit with imagery specifically tailored to LGBTQ+ audiences. All posters are sized
to 24in x 36in (width x height).

Quitting cigarettqe\g
isn’t a perfect process:

“For me, failure was part of my quit journey. But with

each try, I learned new ways to overcome my triggers.”

- Arnold, 42

Keep going with

Cigarette Cessation,
Quitting Isn't a Perfect Process 1

www.fda.gov/tobacco
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Quitting cigarettes” ’
isn’t a perfect process.

“| had to try more than once to quit. But | never gave up.
With each try | learned more about quitting, and myself."

- Mel, 22

Keep going with your quit process at
EveryTryCounts.gov

CcTR194

Cigarette Cessation,
Quitting Isn't a Perfect Process 2

facebook.com/fda

isn’t a perfect process.

“| didn’t quit for good on my first attempt, but
each try is a new chance to learn what works for me.”
- Cassie, 27

Cigarette Cessation,
Quitting Isn't a Perfect Process 3

@FDATobacco




Posters
Graphics Only (18+)

In addition to posters tailored for specific audiences, FDA created graphics-only resources for
a general adult audience. These posters feature messages underscoring that quitting is

a process and that it takes most smokers multiple attempts to quit for good. ALl posters are
sized to 24in x 36in (width x height). Please note, the red featured in these posters is darker

when printed.
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Every time you try to quit,
you get closer to quitting
for good. Keep going at
EveryTryCounts.gov

Quitting smoking is
a process. Keep going
at EveryTryCounts.gov

Cigarette Cessation, Cigarette Cessation,
Quitting Takes Practice Quitting Is a Process

www.fda.gov/tobacco facebook.com/fda @FDATobacco




Spanish-Language Posters
General Audience (18+)

These posters include positive messaging designed for a general Spanish-speaking audience to

help reframe the concept of failure and inspire smokers to keep trying to quit. ALl posters are
sized to 24in x 36in (width x height).

These two posters include the same copy with different talent represented.

Cigarette Cessation, Cigarette Cessation,
You Didn't Fail at Quitting 2 (Spanish) You Didn't Fail at Quitting 5 (Spanish)

These two posters include the same copy with different talent represented.
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Cigarette Cessation, Cigarette Cessation,
1 Got Closer to Finishing the Job 2 (Spanish) 1 Got Closer to Finishing the Job 4 (Spanish)

www.fda.gov/tobacco facebook.com/fda @FDATobacco




Spanish-Language Posters

LGBTQ+ Audience (18+)

Spanish-language posters include messaging that is designed to help reframe the concept of
failure to inspire smokers to keep trying to quit with imagery specifically tailored to LGBTQ+

audiences. ALl posters are sized to 24in x 36in (width x height).

Dejar el cigarrillo
no €s un proceso perfecto.

“Cuando me di cuenta que recaer es parte del proceso
para dejar de fumar, seguf intentdndolo. En cada intento,
aprendi nuevas formas de evitar volver a caer.”

- Arnold, 42 afios

Contindie con su poceso par:

Cigarette Cessation,
Quitting Isn't a Perfect Process 1 (Spanish)

www.fda.gov/tobacco

Dejar el cigarrillo
no es un proceso perfecto.

“No logré dejar de fumar la primera vez que lo intenté. Pero
cada intento he descubierto algo nuevo sobre mi mismo
e puede ayudar a dejar de hacerlo para siempre.”
- Javi, 26 afios

FDA Contintie con su proceso para dejar de fumar en
EveryTryCounts.gov/espanol

CTP-194-5

Cigarette Cessation,
Quitting Isn't a Perfect Process 4 (Spanish)

Dejar el cigarrillo
no es un proceso perfecto.

“No dejé de fumar en mi primer intento, pero
sé que no fracasé. Simplemente es parte del proceso.”

Cigarette Cessation,
Quitting Isn't a Perfect Process 5 (Spanish)

facebook.com/fda

@FDATobacco



Spanish-Language Posters
Graphics Only (18+)

In addition to Spanish-language posters tailored for specific audiences, FDA created graphics-
only posters for a general Spanish-speaking adult audience. These posters feature messages
underscoring that quitting is a process and that it takes most smokers multiple attempts to quit
for good. ALL posters are sized to 24in x 36in (width x height). Please note, the red featured in

these posters is darker when printed.

DEJAR DF FUMAR
REQUIERE
PRACTICA.

Dejar de fumar es un proceso.
Siga intentandolo con
EveryTryCounts.gov/espanol

Cigarette Cessation,
Quitting Takes Practice (Spanish)

DEJAR DE FUMAR

PRECESD.

Cada vez que lo intenta, se acerca
mas a la meta de dejar de fumar
para siempre. Siga intentandolo
con EveryTryCounts.gov/espanol

Cigarette Cessation,
Quitting Is a Process (Spanish)

www.fda.gov/tobacco facebook.com/fda @FDATobacco




Sample Newsletter Content

Share information about FDA's new, free smoking cessation education posters through your
newsletter, blog, or website using the content below. Feel free to edit the content to fit within
your organization's communications protocols.

Discover FDA's New Smoking Cessation Education
Posters

Exciting news! FDA Center for Tobacco Products is
offering free smoking cessation education posters in
English and Spanish that you can request to co-brand.

These new posters are part of the agency's ongoing
efforts to reduce the enormous public health burden
of tobacco use. Cigarettes are responsible for the
vast majority of tobacco-related disease and death
in the United States.

The posters use a positive, motivational tone to support
smokers on their journey to quit cigarettes, while
underscoring the health benefits of quitting. The posters
are available in English and Spanish for diverse
audiences, including LGBTQ+ smokers.

Learn more about these new posters and how you can request to co-brand
them with your organization's logo.

Find even more FREE tobacco education information and resources from FDA.

www.fda.gov/tobacco facebook.com/fda @FDATobacco



https://www.fda.gov/tobacco-products/public-health-education/health-effects-tobacco-use
https://digitalmedia.hhs.gov/tobacco/
https://digitalmedia.hhs.gov/tobacco/
https://www.fda.gov/tobacco-products
https://www.facebook.com/FDA/
https://twitter.com/FDATobacco
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